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Theoretical Backgrounds

*  Assume that institutional logics (e.g. market or engineering) work as organising principles that prescribe “how to
interpret organisational reality” (Thornton, 2004, Friedland & Alford, 1991).

*  ’Institutional work’ represents the broad category of purposive action aimed at creating, maintaining and disrupting
institutions (Lawrence & Suddaby, 2006).

Aims
*  Categorise the ideal types of engineering logic and market logic
*  Identify the patterns of engineers’ engagement in the development of TR, guided by institutional logics

Method
* Captured the detailed aspects associated with TR practices by using the video-recordings (Hyundai NGV)
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