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The development of business
models to anticipate disruption
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This research aims to understand whether
there are particular patterns in how managers,
placed in front of the anticipation of disruption,
will reconfigure their business model.
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The results of this investigation will inform the
development of business models innovation
tools, taking in consideration the cognitive
issues affecting people who are facing a
technology-driven disruption.

The work is carried out in different STIM Industry perspectives of the AM-BM
seasons and overlaps with that carried out in archetypes
parallel in the Bit by Bit project.
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