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Today: Communication appeals for 
influencing pro-environmental behaviour 
change, Zoe Rowe, C4D, Cranfield University 
 
Next week: Resource Efficient 
Manufacturing: An Exergy Based Approach, 
Sanober Khattak, De Montfort University 
 
Future months: much more to follow!! 
… and it could be you… 
 
Typically first Thursday of the month 

Technical webinar series – schedule 
5 FEBRUARY 2015 

We will record this 
webinar and issue the 
recording afterwards 

 

Slides will also be made 
available 

 

Please use chat to raise 
questions throughout the 
presentations 

 

Questions after this 
presentation finishes? 
Please contact 

Zoe Rowe 
z.o.rowe@cranfield.ac.uk 
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 Sharing research results and industrial 
practice for Centre members 

 Connecting people within the Centre as 
well as outside the Centre 

 Providing feedback, comments, 
suggestions, refinement, etc to those 
presenting 

Technical webinar series – the aims 
5 FEBRUARY 2015 

If you have interesting 
content to share from 
research and 
development, good 
practice, valuable 
results in practice, etc 
then perhaps you should 
be scheduled in the 
series. 

 

Contact Sharon Mey cis-
admin@ eng.cam.ac.uk 

or Peter Ball, 
p.d.ball@cranfield.ac.uk 
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How is the Centre structured? 
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How the Centre works - Impact 

Educating the  

Leaders of 
Tomorrow 

 TODAY  

 

Bigger Impact, 
faster, wider, 
sooner 

 

Sharing Knowledge 

 

Building & Sharing 
a Vision 
 

Vision 

Leaders Accelerator 

Sharing Knowledge 

WEBINARS … CONTRIBUTING TO SHARING OUR KNOWLEDGE 
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16.00   Introduction (Peter) 

16.10   Communication appeals for influencing 
 pro-environmental behaviour change 
 (Zoe) 

16.30   Q&A (Zoe) 

16.40   Wrap up (Peter) 

16.45   Close 

Eco-Efficiency Grand Challenge:  
Resource Efficiency in the Factory 
5 FEBRUARY 2015 

Questions after this 
presentation finishes? 
Please contact 

Zoe Rowe 
z.o.rowe@cranfield.ac.uk 
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Communication appeals for influencing pro-environmental 

behaviour change  

  
Zoe Rowe 
PhD Researcher 
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Context of Research 

• Many issues threaten the sustainability of the 
environment, many of which are effected by human 
behaviours 

• Not entirely in the control of companies 

• Consumers declare that they are environmentally 
conscious 

• Disconnect in their concerns and their actual behaviour 

• Harness the power of marketing  
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Aim:  

Influence consumers’ behaviour in the purchase, use and 
disposal of products to not have a negative impact on the 
environment 

 

Definition: 

‘behaviour that takes into consideration the well-being of 
the environment and individuals, that has as little harm on 

the environment as possible’ 

Pro-environmental Behaviour Change Definition 
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“How do marketing communications create specific pro-
environmental behaviour outcomes?” 

 
  

 “What contextual factors influence the selection of marketing 
communications?” 

• the contexts in which the behaviours are taking place 

• the marketing communication strategies that are used as interventions 
to the pro-environmental behaviour 

• the impacts of the context on the chosen marketing communication 
strategy 

  

“How do marketing communications influence pro-environmental 
behaviours?” 

• the pro-environmental behaviour outcomes 

• the impact of different marketing communication strategies on pro-
environmental behaviour outcomes 

• the theoretical mechanisms underpinning intervention-outcome 
relationship 
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Conceptual Framework 

Figure 1: CIMO-logic framework (Denyer et al., 2008) 
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White papers: 

Industry research 

Academic research 

Surveys 

Interviews 

Case studies 
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Testing: NewLife Appliances 

• Environcom - remanufactured/recycled WEEE waste 

• Member of Ellen MacArthur Circular Economy 

• Selling white goods on Ebay and Amazon  

• Launched New Life Appliances website  

• The main issue they have identified is the need to change 
consumer perceptions around remanufactured goods 
and to increase awareness of the benefits  
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Theory of Planned Behaviour  
(Ajzen, 1985) 
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Market Research: Survey 

• Problem wanted to address: perceptions around 
refurbished products 

• Market research through online panel  

• Test consumers’ responses to different message appeals 

• Randomising the offer that is presented in the surveys 

• Contact 3 months later in a follow up survey 

• Insights into the types of message appeals that are most 
effective  

• Segmentation of the types of people who actually buy 
remanufactured white goods 
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Circular Economy Business Model 

• Middle class consumption and urbanization continue to 
grow in developing world 

• Business will struggle to meet demand 

• Opportunity/importance or refurbished/leasing 

• Need to shift consumer attitudes and behaviour towards 
more circular business models 
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Next Steps: Research Directions 

• Priming self-accountability will encourage pro-
environmental behaviour change 

• Anticipated guilt and pride with self-accountability will 
influence behaviours 

• The social identity a person holds in the context they 
receive the communication will inform the type of 
message to use 
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Next Steps 

• Follow up survey from study 1 

• More research into self-accountability (linking social 
identity; emotion; and the self) 

• More testing on NewLife Appliances’ communications 
Testing communication appeals for encouraging leasing 
of refurbished white goods  

• Research into environmental issues and publishing white 
papers with Clarity Sustainability 
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Technical Seminar Series 
30th April 
Resource Efficient Manufacturing: An Exergy Based 
Approach, Sanober Khattak, De Montfort 
 
4th June 
Sustainable value creation in manufacturing through 
maintenance services, Maria Holgado, Cambridge 

All at 16:00-17:00 


