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Revenue Mix

‘ Total sales: £7 4bn |

Hardware &

Aftermarket services: 53%
Financing P,
i Energy: 4%
Services ]
Defence: 10%
Software

Original equipment; 47%
(£3.5bn}

How have manufacturing companies developed their se

rvice businesses?
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Consulting services and
Consultancy-led solutions

Managed services

Product lifecycle services
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Document management services for e-discovery and beyond (pg 14_|J|L' \
.

fl-mance and Administration
kDIgitize F&A documents—payables to receivables (pg 14)
~ =
Human Resources —\I :
kDigItIze and manage HR records ipg1z) J s

g -
Sales and Marketing
kcreative services, brand management. production through fulfillment g s—11)

s ” B~
Product and Gustomer Lifecycle - e
Manage content across the lifecycle (o135 B

b &

-
Records Management
Mitlgate risk and facllitate regulatory compllance ipg 12
L

r_lnlnnnalinn Tééiihnlugy
\Strateglc infrastructure and asset management pg 18

-
Data Center
k[:mnp-:-sitlun and ongoing production management pa 10)

g i
Print Production/Copy Centers
Optimization and management services (pg 1o

r H = .
Mail and Distribulion

High-efficiency mailroom, fulfillment and warehouse management po11) gl
e, [
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Consulting services and
Consultancy-led solutions

Managed services

Product lifecycle services
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“I want you to solve some problems
we don’t even know we have.”
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